Bt s: 7HeE— v r2tt

EH5H:202449 A1 84t

L [2):7 K&
AEHE THETL—Tov Uttt LA B
ALV NRRFETE
WIBETFER Al FIE
Responsible Drinking i RIG 2UE
FRERRIER = &F
E—IWR—T T4 7 EE i fER
IO IR MR #ath
FREMZt REXER =t &7
PEfXtt BHNXER WE FME
deREszt ALREXIER g &5
B ANt KRFPRXIER FOE fEAER
BRIt WARKERXER AR iz
B KRt RAFLZER EHE #47
mEXt REEXER K+ ZA|
[REE—ThoUrXt REEXER nkt 58—
[REEZThoUrXt REEXER Bilg EE
[BEHE=TH UM REE—XER g th
[BEHEARTH IV REEZXIER A T
[BEHEATH IV REE=XIER [BIEEATH IR RIEE FA KA

mXER
BEHE+THIUNM REEZXIER =F it
EETS HREHBE Rk HEA
tEETE REEERE R K
ZWIG BITHER F XWIG T | ATIE BITHERE F WHAT B 288
ZTIVTER 5 IVOZTIVTEBER
ZW T BERE £2HEIYS BEHE AL R
RIS I\ — U E—EER WHIG /\wor—S T 8E Kt &
Z2HETIS BEHE N
WHIISGEITHER & /\w7r— VTR A EEE
WHIG Too=T7I TR /B TEEA
EEEMNtE A —FE ZWIH BlTHR & RWI T &3

5 BSiE
BiftHE > 2—Fr & HEHTE SR IR BEX
EmAREMEAE RAFEITO MR 2 % N £
BRI E—/LRESE SEFRRARITAT E—/LEREE INRFEA
BRI RTDRFEEHE EEEFFEMRRT RTDRAFEEE %)l #87]
BRI URITR AV MR SESERINERZRT BT —Eb R hnEE R




HREREHERE EEFRMERR £k 13k
MEEERIEMRA JOo¥Ub/R—ay 2 HARER
&

HREEREMRA TOER(/A—2ar i | BB HiiE—BE [ N
&

WiiESRE

EHSH:2024 €9 A1 Bt
-#REZERIELR. Responsible Drinking Si%$#T&%

SHEIERARMIZE . SBERMAIEAT. O—RL—b,a3a=5—2a 88, M AARFIRIATEEN. T8 B AHIRLTE
5. KA T H 2 A RS R S B L
.ﬁ%&ﬁﬁﬁﬁ%ﬁji-E*ﬁggbs t‘\_)l/F*ﬁ%-‘&Bs RTD F*ﬁ%li:ﬂzs IJ 177*:/“)“/ I‘%BEE&E

HREERIEMERZHEL. TOF IR /A= 3 8, Tt RA( /R—La 8% RE
A AE) IR — T 424 Bh% High-Value &International Brands EBIZ2R#H
- NEIRTEEREBRL . ASBED. ISEEEET D




